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Coming Soon to a Chinese Theater Near You: Why China Matters Even to
Hollywood

Abstract

In recent years, China has engaged in infrastructure projects on a scale and scope without historical
precedent. Cinema in China is no exception. For roughly a century Hollywood has managed to dominate
the world largely through the control of the largest exhibition market in the developed world, meaning the
USA and Canada. Just a couple years ago, however, the Chinese exhibition sector surpassed North
America as the world’s largest linguistically unified and developed film exhibition market. Find out why
screenwriting classes in the USA now include courses on how to write for the Chinese market. Find out
why even you may have unknowingly set foot in a Chinese-owned theater. Find out what are the
implications of all this not only for world cinema, including Hollywood, but also for the world’s economic
and political future.

Keywords
Chinese cinema, Hollywood, cinema, movie theaters

Disciplines
Chinese Studies | East Asian Languages and Societies | Film and Media Studies

Comments

Presentation given at the Friday Forum on September 28th, 2018. The Friday Forum is a series of lectures
given by members of the Gettysburg College community on their personal scholarly research, creative
activities, or professional or curricular development activities.

This presentation is available at The Cupola: Scholarship at Gettysburg College: https://cupola.gettysburg.edu/
friday_forum/2


https://www.gettysburg.edu/faculty/friday-forum-schedule
https://cupola.gettysburg.edu/friday_forum/2
https://cupola.gettysburg.edu/friday_forum/2

Coming Soon to a Chinese Theater Near You:
Why China Matters Even to Hollywood

James Udden, Professor of Cinema & Media Studies




American “Soft Power”
Through Hollywood




China’s
Unprecedented Potential
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Scale of China’s
Infrastructure Projects Today

Steel Production Cement

NAFTA, 7%

China used more cement in the last three years

SO e than the U.S. used in the entire 20th century.
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Domestic Infrastructure
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Global Infrastructure:
“One Belt, One Road”
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TRICK QUESTION

Are-yyou-hoew, or have you

ever been, iIn a Chinese-
owned theater?




What | meant to ask was ...
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The World’s Largest Exhibitor:
Wanda

HiX5E

WANDA GROUP

2012: US$ 2.6 billion 2016: US$ 3.5 billion




China’s Media Infrastructure
World’s Largest Exhibition Market

2018
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Question Many Have Asked:
“What exactly did you do as ‘director’ of the
China GPA In 20177?”




Strategies of Chinese Theater Chains:
1) Branding

Jackie Chan Cinema
Beijing, China (Wukesong District)




Strateqgies of Chinese Theater Chains:
2) Technology & Facilities




Strateqgies of Chinese Theater Chains:
3) Location, Location!
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Strateqgies of Chinese Theater Chains:
4) Promoting Consumption
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Strategies of Chinese Theater Chains:
5) Accommodating Different Types of

Chinese Consumers

UMESZHEIER (A

UME Theater Near Renmin University in Beljing




Control Over Distribution:

China’s Current Two-Tiered Quota System

1. “Revenue Sharing” Distribution (43
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CHINA FILM GROUP CORPORATION

Since 1999: 20 Imported Films

Since 2102: 14 Additional “Special”
Films (e.g. 3D films)

25% of Gross to Foreign Distributors
Monopoly of China Film Group

2. “Wholesale” Distribution #t& kR ) :

Buy distribution rights in China for
negotiated flat fee

Open to all private companies in
China

= TOTAL ANNUAL IMPORTS: 64 FILMS



Wil Infrastructure Lead to
Domestic “Soft Power”?

May 2017 Box Office
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Wil Infrastructure Lead to
Domestic “Soft Power”?

2017 & 2018 Worldwide Grosses

2017 WORLDWIDE GROSSES

Hotlifivood
[

Pink highlight = official revisions of older movies
Gold highlight = now playing or recent movies

Rank Title (click to view) F“itrudio* o Worldwide Domestic/ % QOverseas [ %

. . . 1 Star Wars: The Last Jedi BV $1,332.5 $620.2 46.5% $712.4 53.5%
China Box Office Finishes Summer up 16 5 SRS B G 5 S TS [ e
Percent, but Hollywood Revenue Slips 3 The Fate of the Furious uni. $1,236.0 §2260 18.3% $1,010.0 BL7%

4  Despicable Me 3 Uni. $1,034.8 5264.6 25.6% $770.2 74.4%
5 AM PDT 9/4/2018 ck Brz 5 Jumanji: Welcome to the Jungle Sony $962.3 34045 42.0% $557.7 58.0%
6 Spider-Man: Homecoming Sony $880.2 3$334.2 38.0% $546.0 62.0%
7  Wolf Warrior 2 HC $870.3 $2.7 0.3% $867.6 99.7%
8 Guardians of the Galaxy Vol. 2 BV $863.8 $389.8 45.1% $473.9 54.9%
9 Thor: Ragnarok BV $854.0 $315.1 36.9% $538.9 63.1%
10 Wonder Woman WB $821.8 $412.6 50.2% $409.3 49.8%
2018 WORLDWIDE GROSSES
Rank Title (click to view) i “jﬂdm* - Worldwide Domestic / % Qverseas [/ %
1 Avengers: Infinity War BV $2,046.5 $678.8 33.2% $1,367.7 66.8%
2  Black Panther BV $1,346.9 $700.1 52.0% $646.8 48.0%
3 Jurassic World: Fallen Kingdom Uni. $1,303.7 $416.6 32.0% $887.1 68.0%
4  Incredibles 2 BV $1,195.4 $606.4 50.7% $589.1 49.3%
5 Mission: Impossible - Fallout Par. $777.9 $218.1 28.0% $559.8 72.0%
6 Deadpool 2 Fox $734.2 $3185 43.4% $415.7 56.6%
7  Ant-Man and the Wasp BV $620.2 $2158 34.8% $404.4 65.2%
8 Ready Player One WB $582.2 4$137.0 23.5% $445.2 76.5%
9  Operation Red Sea WGUSA $579.2 $15 03% $572.7 997%
10 Detective Chinatown 2 WB $544.1 320 0.4% $542.1 99.6%

'Dying to Survive,' China's break-out hit of the summer



I’ll Be Back !
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